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¢ whammy for the marke

The recent devaluatlon of the yuan will make Indian exports, which compete with Ghinese items, more expensive in
the international market. Also, Indian lmperts ‘from China will become cheaper. This will hurt domestic manufactunng

oub

he global recession is
Tnow official. It has been

confirmed by the deval-
+, aation of the Chinese yuan by
four per cent. So, are we brac-
ing for a currency war? Possibly
‘not, because there can be a cur-
rency war only when the US is
hit. But this war isn't hitting the
US. Instead, the US is the
biggest gainer, as China is its
largest trade partner.

US consumers are depen-
dent on Chinese imports and
they will benefit the most,
paving way for the US Federal
Reserve to be calm on its inter-
est rate as inflation in the US
will plummet. This will be
detrimental for India.

China has yet not ruffled
US feathers. Rather, its action
are framed as per the prescrip-
tions of the US and the
International Monetary Fund,

The US had long sought this
- devaluation and had been insist-
“ing that the yuan was over-

S .
IH/ /

oW

R

pricéd. China had been prop-
ping up the yuan. It appreciat-
ed 14 per cent against a basket
of currencies. The yuan was
straining China’s export sector
and pushing up inflation in the
US market, despite the dollar
being strengthened, dependent
on Chinese consumer goods.

The present downward
trend is in tandem with the
wishes of the US and likely to
benefit the US the most, par-
ticularly on the eve of revising
its monetary policy. China’s net
gain will be a continuation of
its exports to the US and pos-
sibly there can be an increase
in the exports, as goods will be
cheaper. A rate increase by the
Federal Reserve, on the con-
trary, has serious implications
for India.

If Chinas devaluation
deepens, the pressure to weak-
en currencies could become
-particularly intense in other
Asian nations that export large

- $60 bi

amounts to China or compete
with China in other markets.
Asian currencies tumbled on
Tuesday, notably the South
Korean won, the Australian
dollar and the Thai baht, as
investors bet that China’s move
could lead to further monetary
easing in those nations. Many
Asian nations have cut rates
this year and could be forced
to take further action in the
coming months.

India needs a strategy to
counter the Chinese. India
imports heavily from its east-

“ern neighbour. This may fur-

ther swell the trade deﬁc1t,
which is touching $50 billion
already. The imports are worth

Jﬁlon This devaluation is
likely to push up the deficit fur-

. ther as cheap imports will be
, initiated by Chinese manufac-

turers, irrespective of dumping
safeguards, as Mr DX Joshi,
senior director and chief econ-

-omist at the Credit Rating

Information Services of India
Limited points out.

India’s overall exports con-
tracted for seven straight
months till June. Domestic
players, such as Tata Steel and
JSW Steel, have been urging the
Government to take more mea-
sures to check cheaper imports
and save the domestic industry.
The import-duty hike is likely
to keep the prices of imported
steel to the previous level, which
is considered high by Indian
industry. The Government may
find its Make in India in a tizzy.
With cheaper imports flowing
in directly and through porous
borders, Iridian manufactur-
ing is already hit. It will now
find it more cﬁfﬁcult to counter
new assaults.

As this move may also
boost the slowing Chinese
economy, investors who had
been mulling over putting
money in India, may have a
second thought. If Chinese

exports to ﬂle US and the
West increases, it is likely to
clear Chinese warehouses of
stacked goods and boost new
manufacturing. It can create
new jobs and may make China
more attractive.

In the normal course, a
falling rupee would have aided
domestic exports. However, a
rise in dorestic exports will not
be easy because of the global
slowdown. The fact that China
and India compete in several
export items, such as textiles,
gems and jewellery, bicycles, and
tyres will also go against domes-
tic exporters. The economic
slowdown in China, which is
among the top five countries for
Indian exports, is another neg-
ative for Indian exporters.

Textile manufacturers and

chemical producers might have

it tougher now because in the
global marketplace their goods
will become less attractive than
those from China, Dalal Street

SHIVAJI SARKAR

is reflecting these woes. Shares
of export companies as well as
those of tyre manufacturers are
tumbling. Of late, cheap
Chinese tyres have hit sales of
domestic manufacturers. A
further fall in price wilk force
companies o cut corners.

The strengthening dollar
and falling yuan are a double
whammy of India. Apart from
the hit to Indian exports,
Indian imports, including
petroleum, will become dear-
er. The little relief that Indian
consumers had got through the
fall of official price index may
disappear. The impending fort-
nightly cut in domestic selling
price of Petrol and diesel may
be put off. Inflation may return.

India has not yet created
hedge against Chinese moves.
It has to develop a strategy for
developing an independent
path for Indian economy. Mere
changes in monetary policy
will not help.
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- Power the handloom

ReVIvaI of the sector may slow down ru ral migration

JAYSHREER SENGUPTA

ECENTLY August 7 was

- declared ‘Handloom Day’

dra Modi in Tamil . Nadu,
- Indian handlooms have been famous

through the ages, and even now, due

to a few dynamic entrepreneurs,
handwoven cottons, carpets and silks

are making inroads into markets.

abroad. But the ordinary hHandloom
weaver living il rémote - .aréas of
Assam or West Berigal is unde threat
of extinction and is. hkely to shift to
some other profession sooner or later.
Modi’s own constituency o) Banaras
has many handloom weavers living in

handloom mdustry of -Banaras ‘but
signs of revival are not visible yet :
The rest of Indla also’ ‘has many.

handloom centres Where fabrlcs of .

excellent ‘quality. can still be found:

and each state has: ity own cultural tra-

dition of weavmg But the problems.
range from high raw material cost to
the slow process of weaving that

" increases the price of the cloth pro-
duced.-by the handloom as compared

to the power :loom. . The difference -
between handloom and power loom’
fabrics s sometimes hard to tel], and_ )
according to areport, 70.per cent of the

fabrics sold as handloom are actually
- made on power looms. Better market-
-ing, design as well as credit availabili-

_ ty to hafidloom weavers are important,

for the revival of the handloom sector;

~ Handlooms: are under the Govern-
‘ment of India’s textile ministry and .
“sometimes a really interested bureau- -
< crat, with a'deep understanding of the
* handloom “sector, can bring about a
change but then he/she gets trans-

ferred and you get aregular IAS officer
who has no more than a routine inter-
est in the sector. With this variable
treatment of the deep problems of the

_ sector, there isbound to be lack of inno-.
_‘ vations and focus. There has been -

progress in ‘cluster’ developrnent and

“the govelmueut has sel up 20 clusters :
for handloom “weavers in” different

~ states across the country. But the needs
of weavers have to-be locked. o in
: each stat [

to state. Mat

very 1mportant and emmarketmg of .
- products through government portals

will definitely revive the sector.

Some private entrepreneurs are pro- -

by Prime Minister Naren-

s..He promzsed to revive.’

Weavers often take up other activities to supplement their income. :

ducing fine handloom producté for

the upper strata of society, at prices
unaffordable for the common person.

There is no doubt that the variety,
- design, colours and textures offered’

by .the handloom sector are quite

unmatched by anything produced by °
power looms: or the mill sector, but -

Articles for Production Act of 1985. |
. Even the definition of handloom was

going to be changed to include hybrid

looms, on which at least one process
of weaving required manualinterven-
tion or human energy for proeduction..
But the government has opposed the.

a‘mendment and handloom stands for

Itis impOrtan‘t to preserve hiandlooms because loom
“weaving is the second most important occupation in

villages, after agrlculture and employs 4.3 mllhon people

this is not true for cheaper varieties.

Most low-income groups buy power -

loom cloth and handlocom has a small
share of 11 to 12 per cent of the total
fabric production, whereas power

. looms have a 60 per cent share. Power

loom fabrics are cheaper and faster to

" producé. While a handloom fabrie

costs Rs 500 per metre, a power loom

cloth would cost Rs 30 a metre. But

the machinery used in handloom is
much:: cheaper than: power: loom,
which costs three times more!

. Reservation of items for handlooms

“has become less and less popular, and
~ now ‘only 11 items are réserved for
“handloom under ihe Reservation and

‘any loom other than power loom s —:,
Saris are still reserved for the hand-

loom sector, even as the power loom

sector has been lobbying hard against .
. such reservation. There has also been

an attempt to ‘de-reserve’ all the-

items, which, aceordlng to some:

expérts, would lead to the extinction
of handlooms. But the government
has said it has no inténtion of amend—
1ng the reservation Act.

weaving is the second most important
occupation in Indian villages, after
agriculture, and employs 4.3 million

-people. Handloom production is also .

eco-friendly, has a small carbon foot-
-print and is easy to install and oper-
ate. If it could be revived and made
lucrative, it would lead to a slowdown
in rural migratior. Also 75 per cent of
workers are women and 47 per cent
are from BPL families. Most hand-
‘loom workers are not able to sustain
themselves from earnings frofis weav-
ing and the average is a little above Rs
3,000 & month (2010 handloom cen-
sus). They are forced to engagein oth-
er trades. For example, I came across
master weavers in Blshnupur (West
Bengal) who were weaving the
famous Baluchari saris in complex
J acqqard looms, but were also selling
potatoss to enhance their earnings;
Their: children-had migrated to towns

» and wege*not engaged in weaving.
: ae e gevernment’s allocation for the

handloom sectar "Was beén going up
mand down and this year S budget’ls Rs
jﬁ?&roﬁe*,gﬁut the main pr 3blem is the
itnplementation s-of , . ¥afious

at giving them better access to sub-
sidised raw matenals and improve
credit availability and mé"i‘ketlng chan-

nels. There is often misuseé and corrup-

tionin the delivery of the programmes
— if the weavers’ woes are to be

believed. The end result is that they
- remain cash-strapped and poor and’

- have to borrowfrom the money lender.

‘Some are perpetually in debt. and end.

thelr lives when they cannot pay back.

pro- .
grammes fop weavers'wlnfh mméd

" There is a growing global demand

for prganic cotton cloth, which India

“. caneasilymake. India exported atotal
= of 6.9 billion square metres worth $372
~million in 2013-14. Improvement i
< quality/design will" enable Indian
- exporters to compete with others. Low
", priceis not always important for niche
markets dbroad because ‘consumers .

want fine handwoven fabrics. Also,
‘there is a huge potential waiting to be
tapped in markets in Africa and South
- America. Vegetable dyes, block print-

ing and embroidered embellishments -

will lead to higher value addition and
all handloom . products should go
~through-proper quality control which
can be facilitated by the state govern-

"« ments. They should get into con-
~There:is‘a good reason for preserv-- -
_ing Indian handlooms because loom

tracts with big-global buyers’ chams
Bt as a renowned fashion &eszgner
told me recently: “Everything for the
revival of handlooms is being done
" by the private sector and nothing
much by the governmen
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Cotton blooms on global cues
Rajkot, August 17,

Cotton prices continued to’

| move up on delay in rainand

| negative outlook report of -
cottonin international .~

‘market. Kapas or raw cotton
was also traded higher on

- slow arrival. Gujarat Sankar-6 cotton gained
%200 t0%33,800-34,500 per candy of 356 kg.
-About 1,000 bales of 170 kg each arrived in
Gujarat and 3,000 bales arrived iri India. ‘
However, traders said that price will notincrease -

_much in coming days as overall demand is weak
and sowing so far is much better across india. -
Kapas was up 1010 ¥920-945 per 20 kgand gin*
delivery kapas was ¥950-970. Cottonseed was
UPT7t0T450-470. OURCORRESPONDENT ‘
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'Ramola Bachchan
onwhy there’s
always room for
‘anotherwedding
_expositioninIndia

- Amodel in acreation by Tarun
Tahiliani (above); Ramola
Bachchan .

SE ON the heels of the Amazon
India Couture Week, the BMW India
-Bridal Week and Vogue Wedding
Show, a two-day bridal exposition
titled Runway Bridal is all set to roil
outin Dethi from August 19,

. Steering this.exhibition, which
promises a hand-picked selection of
designer bridal finery, jewellery la- -
bels'and décor options, is socialite
and - -entrepreneur  Ramola

+ Bachchan. The exposition is being
organised under Bachchan's ven-
ture, Runway Rising, whichalso puts

ether lifestyle exhibitions. But

. why another bridal show-and how
canone stand ouf in the already
crowded mix?“The Indian wedding

' market continues to grow exponen-'
tially, There are many bridai fashion
shows, but an exposition offérs an
open platform to buyers. While 1
won't pretend to be dramatically
_different, Tmust adniit that it offers

- a gamutof designer labelsand a”
huge array of leading names in the

- jewellery business under one roof,”
explains Bachchan. For someone
~who enjoys the “mifid-blowing aes-
thetics of Indian fashion”, curating’

* -thelist, admits Bachchan, took time.

The two-ddy exhibition will
- showcase collections by desigriers

~.suchias Rohit Bal, Tarun Tahiliani, J]

Valaya; Abu Jani Sandéep Khosla,

Tanish Arora and Anju Modi along

- with newer labels stich as Jessica

- Khaiiijo, Ministry of Design, Zoraya,
Ar

jun and Anjaliee Kapoor, | by
Jannat, Pakistan-based Huma Nasr
nd Elisha W to list a few.

“When curating the show,
- one has to keep in mind that
there are buyers with different
budgets. There's been an increasing
demand for designer bridal wear
rom clients in Tier ll cities as well,”
xplains Bachchan. -

‘Those who will showcase the lat-

- lestin jewellery this séason include
Farah Khan Ali Fine Jewellery, Shree

.. Raj Mahal Jewellers, and Adhbut of

. Jaipur; among others.
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New fashionbiz |
platform u_nveiled

4%, A first-of-its-kind business
77 intelligence platform ex-
clusive for fashion brands, ‘eS-
hopbox Insights’ has been
* launched. The platform will

prove to be advantageous for
fashion brands, as it will help
to get all the information to

+ monitor product perform-
ance, optimise marketing
strategies and plan end to end
for product assortment and
replenishments, based on the
behavioral analysis of the con-
sumers, a release said.
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Handicraft exports under shadow

India's handicraft export, impacted by global
slowdown, is expected to take a hit in the
current fiscal due to the devaluation of Chinese
currency, the export promotion council for
handicrafts (EPCH) on Monday said.
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Saris, reI| jous fabncs
highlight of India
festiva in London

= (Above) A Rabari child’s jacket, from the 20th century, and
(below) a Talismanic shirt, from 1480-1520 time period, are
expected to be on display at the event. V&A MUSEUM

Prasun Sonwalkar

s letters@hindustantimes.com

LONDON: The rich tapestry of
India’s handmade textiles
from the third to the 21st cen-
turies—from Assamese silk to
natural dyes toreligious and
royal clothes-are the high-
light of ‘India Festival’ open-  eted world of handmade
ing shortly at the Victoria & textiles from India, span-

Albert Museum here. ning from the third century
The festival includes to the present day. It opens

less-known 19th century on October 3 and runs until

photographs by Britisharmy  January 10.

captain Linnaes Tripe, a Showcasing the best of

privately held jewellery col- the V&A's world-renowned
lection from the Mughal era collection together with
(including a rare gold filial masterpieces from interna-
from Tipu Sultan’s throne), tional partners and leading
and the textiles exhibition designers, the exhibition
called ‘The Fabric of India’. will feature over 200 objects,
The event marks the 25th many on display for the first

anniversary of the open- time, organisers said..
ing of the V&A Museum’s - . Over the centuries,
Nehru Gallery, which Hindus, Muslims, Jains,

displays some of the most Buddhists and Christians
important objects from the have made widespread use of
museum’s South Asian art textiles in worship. Whether
collection produced between  worn for rituals, offered
the 16th and 19th centuries. by devotees to temples and
The Fabric of India is shrines, or used as hangings
considered to be the first to decorate sacred spaces,
major exhibition to explore textiles play a key role in reli-
the dynamic and multifac- gious observance in India,
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China’ 5 renminbi devaluationa concern for Indian textile exporters

KUNAL BOSE

Kolkata, 17 Aligust

:‘Why are Indian producers of bed

linen and towels — major parts of
home textiles segment — excited
about the slow but steady improve-
ment in outlook for the United

- States (US) housing sector after the

collapse wrought by the brutal
financial crisis of 2008-09?7 This

vear’s June proved to be excep-

tional when, according to the US
commerce department, new home
starts rose sharply by 26.6 per cent.
These, besides existing home sales
in the US, are now at their highest
since 2007 as the beom returns to

the rental market.

 "All this spells good times for us

in the home textiles division. You
. see when families or individuals in

the US or other

. economies move [0 new abodes,
they compulsorily buy fresh sets

US happens to be

of bed linen and towels: If excite-

ment  among & us
exporters is palpable,
it is' because the

the world’s biggest
importer of home linen .
followed by the
European Union (EU).
The house building industry in
the UK too, continues to remain
buoyant with required annual
supply of homes seen at 240,000.
That’s again good news for
home linen manufacturers,” says
Anil  Jain, chairman, Indo

developed

NE

ANALYSIS

-the US and the EU for home textiles

Count Industries.

Bed linen alone, famed towels
— used at the Wimbledon in sepa-
rate colours for men and women
contestants .~— are made in a
Gujarat factory by Welspun since
its acquisition of the iconic British

“towel manufacturer Christy in

2006. For India’s home textiles sec-

tor, retailing in the US is makinga

strong comeback since late 2014,

“Whether it’s a towel or bed
linen, the growing numbers of cus-
tomers in developed markets like
the US are becoming more and
more demandingabout the quality
and are ready to-pay a few extra

“quid for that. A better part of one’s

life is spent sleeping. Why sieep
on junk when premium quality
sheets will give comfort and last
much longer than the ordinary?
We, at Indo Count, saw the oppor-
tunity to scale up from a large cot-
ton yarn manufacturing -« unit
to producing bed -linen by

_ g installing air jet looms

rics]” said Jain.

An industry official
.said whether an Indian
manufacturer  will

lucrative markets of

will depend on how efficiently the
chain — from procurement of raw
material (in this case mostly cot-
ton which comes in a range of
quality) and various stages of
manufacturing to finally reaching

AR A B e

for ‘wide width’ fab-

stand to benefit from-

The US happens to be the world's biggest importer 0f home linen followed

‘the product to buyers ingoodtime

—is managed.

The saying goes: Flne linens
begin with fine cotton. The length
of individual fibres or staples
decides the quality of cotton. With
its mill in Kolhapur, a major cot-

ton growing centre in Maharashtra,
‘Indo Count enjoys the cost advan-

tage in raw material procurement.
But for success in increasingly
competitive markets of the West,

‘says a Texprocil official, compa-

nies must not compromise on
employment of state-of-the art
machinery. Export sticcess for tex-
tile groups like Alok Industries;

by the EU, triggering excitement among Indian exporters

Welspun and Indo Coumnt are all

. underpinned by their capacity to

steadily move up the vaiue chain,
owning design centres capable of
staying in-sync with market-spe-

cific trends and building sustain-

able relationship with big, fash-
ionable retail chains.

Whether it is for 'mid-
market Walmart or the high#end
Bloomingdale’s in the US or
Debenhams to John Lewis range
in the UK, to become their strategic
supply partners will require of
Indian companies to be convinc-
ing about their “production base
with outstanding executlon capa-

Cothe re

-~ =Howan Indian manufacturer
- willstand to benefitfrom -

- the EU for home textiles will
- depend on how effi csen‘dythe
- chain =from procurement of

o raw materlai and various -
stages of ma nufactunngto
. finally reaching'the product
" tobuyersin goodtime—
managed

: '\%Whetherltisformjd market
' Walmartor the hlgh-encf
Bloommgdale sintheUSor -
' Debenhamstolohn Lewis
‘range inthe UK, to become *

| theirstrategicsupply partners

“bility” Victoria Classics in the US is

a leading importer of high quality
home textiies from various parts of
the world and it wants suppliers to
work with them “on price formula
base and mutual profit agreement.”

Jain says the global home textile
industry (of which bed linen con-
stitutes about 21 per cent) will be
growing at a compound annual
growth rate (CAGR) of five per cent
in the next few years. According to
the consulting firm Technopak, the
global home textile market will
expand to an estimated $96 billion
in 2017 from $86 billion in the cur-
rent year, Opportunities are beck-

 WARP & WEFT OF HOME LINEN SECTOR

lucrative markets of the US and
;- .outstanding execution

__nextfewyears

| .W.’iﬁ éxpand to an estim ted

- will require oftndlan f‘rmsto

be. convincing aboutthew
“production base with -

_capabllity" _
EFThe global home textlle

' mdustry(ofwhich bed imen |

constitutes about 21 per cent)

will be growing ata .

'compounﬂ annual growth rate’_

i

- $96 billion in 2017 from $86
b:lhon in the currentyear E

oning the likes of Alok, Wélspun
and Indo Count.

The latter’s focus on mid-to
high-segment global bed linen
market has, therefore, raised
capacity in phases from 36 million
metres (mm) in 2007 to 68 mm in
2015. To make full use of the
expanded capacity, the company
has recently opened showrooms,
design studios.and warehouses in
the UK and Australia.

But China’s attempt to improve
its textile products acceptability
on price point through devaluation
of renminbi remains a major
concern here.
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Kangana Ranaut shared a s;elﬂe with
actor Imran Khan on Instagram.

By Radhika Bhalla

INDIA is shining bright Down
Under at the fourth edition of the
Indian Film Festival of Melbourne
(IFFM), with Bollywood stars
descending upon Melbourne to
celebrate desi cinema with com-
plete fanfare.

The event kickstarted on August 14
and will continue till August 27. Over
55 films from India, Pakistan, Nepal
and Bangladesh will be-screened over
the week, including classics like
Charulaia by Satyajit Ray, Mr. India
by Shekhar Kapur, documentaries
like The Kingdom of Nek Chand by
Paul Cox and new hits like Haider,
Tanu Weds Manu Returns, and Piku
among others.

Opening the show on a fashionably high
note, Kangana Ranaut and Sonam Kapoor
sizzled the red carpet. While Ranaut wore a
hot-off-the-runway look from Manish Mal-
hotra’s latest couture collection that was
recently showeased in the Capital, Sonam
kept it stylish in a black dress by Por-
tuguese designer label Diogo Miranda.

The IIFM awards night was held on Sat-
urday evening, complete with elegance on
the runway, at the Equality Fashion Show
held at National Gallery of Victoria.
Designer Anamika Khanna showcased her
collection while taking cue from her show
inMarch, with a number of dhoti pants and
trousers in black teamed with colourful
hand embroidered jackets and capes. Her
old-time friend and muse Sonam Kapoor
walked as the showstopper in a cream and

gold lace lehenga, teamed with a  of pearls and a bright red pout.

matching U-cut choli and cape
with lace border. She completed
her look with a statement neck-
piece, cascading wavy hair that
was partially pinned up, smokey
eyes and a nude lipstick.
Yesteryear actress and TV show
host, Simi Garewal also cut a sleek
figure in a cream creation by the
designer, paired with long strings

Meanwhile, Delhi-designer Gau-
rav Gupta showcased his evening
wear collection of mermaid gowns,
dresses and pre-draped saris in
shades like bhlack, red, silver,
champagne and hints of gold. A
number of risqué dresses added
raw sex-appeal to the show, espe-
cially his famous mesh and
sequins creation in black that was

also adapted for Deepika
Padukone at a red-carpet event.
Other designers who participated
in the charity fashion show were
Susan Dimasi, Richard Nylon and
Indian-born Melbourne-based
Roopa Pemmaraju.

The winners of the show
included Piku for best film, Irrfan
Khan as best actor and Shoojit
Sircar as best director, while debut

Sonam Kapoor (left) dazzled in a gold and cream lace
lehenga at the Equality Fashion Show in Melbourne;
Anil Kapoor and Simi Garewal (above) at the do.

A model walks the
ramp at the event.

actress Bhumi Ped-
nekar bagged the
title of Dbest
actress for
Dum Laga Ke
Haisha.

While Rajkumar
Hirani got the Best Telstra
People’s Choice Award for PK,
Kaka Muthai won the best indie
film award.

A model showcases an outfit
by designer Gaurav Gupta.
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PMEGP provides
arketing support

OUR CORRESPONDENT

TO PROVIDE marketing
support to micro entrepre-
neurs under Prime Minister’s
Employment Generation Pro-
gramme (PMEGP), a perma-
nent PMEGP exhibition has
been setup on the 3rd floor of
Khadi Bhavan, Regal Building
in Connaught Place, in which
Entrepreneurs from different
states are being invited for the
exhibitions cum sale.
Exclusive products of Silk,
Muslin, fabric and readymade
as well as sarees of Kantha, Bal-
uchari, Garad, Matka, Balkal
are available for sale. In addi-
tion to this, products of Jute,
Dokra, Terracotta, Leather,
Artificial jewelry and other

handicrafts of Bengal manu-
factured by PMEGP entrepre-
neurs are also displayed and
available for sale.

The PMEGP exhibi-
tion of West Bengal, Khadi
Bongo Utsav was inaugurated
by Anup K Pujari, Secretary,
MSME, government of India at
Khadi Gramodyog Bhavan on
August 17. On this occasion,
he also launched Khadi Trou-
ser line and took a round of
the exhibition. He appreciated
the products manufactured by
PMEGP entrepreneurs and
Khadi Institutions.

BH Anil Kumar, Joint Sec-
retary (ARI), MSME and Arun
Kumar Jha, CEO and Commis-
sioner, KVIC, were also present
on this Occasion.




